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FROST

primary color

secondary color

VERMILION CANARY LIME AQUA SKYLINE

primary color

secondary color

Accent used 
for vibrancy 
and contrast.

Used first as 
key indicators 
of the brand.



[ INK ] [ FROST] [ LIFESTYLE ] [ ABSTRACT ]

[ FALCON ] [ SKYLINE ] [ SECONDARY ]

This color extension scale demonstrates the approximate percentages of color used 
within a single communication. For example, this multi-page brand book applies this 
percentage guide to the total piece and not to one single page.
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Download brand assets and a digital 
copy of the brand guidelines here:
https://brand.ecsforseniors.org

For questions on brand expression 
or messaging framework email 
brandQs@ecsforseniors.org
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